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Italian Restaurants in the world award

Objectives

Valorize the image of  Italian Restaurants abroad 
certified Ospitalità Italiana.

The award benefits from the experience gained in Italy 
by IS.NA.R.T. with the formulation of the Ospitalità
Italiana Award, created in 1995, aimed to reward the 
certificated Italian touristic enterprises that provide the 
highest service standards.

www.premiospitalita.it



Procedure and voting

The  selection for the Award is carried out with the 
audience votes (via sms or internet), prior acceptance of 
the restaurant candidacy based on the correspondence to 
specific requirements.

The vote can be expressed via:

• Internet :  by following the instructions
on www……… and/or by social networks like 
facebook, twitter, myspace;

• via SMS to  003933…….. with the text: code of 
establishment, space and the vote mark which will be 
a number from 1 to 10.



• For each one of the  6 geographic areas three 
candidates are selected among the ones with the 
highest scores.

• The CC (Committee Certification) selects the winner
of each Geographic Area making use of :  photos, 
clients’ opinions, internet site and eventually other 
electronic means chosen by irrevocable trust.

• The CC selects the absolute winner (Premio dei Premi) 
among the 6 winners of the Geographic Area.

• the awards will be presented at a gala night followed 
through a  television program. 

Selection

(All candidates having obtained a minimum number of votes 
(equal to a multiplier of the settings) are considered eligible.



Promotion

Portals: 

- premiospitalita.it

- isnart.it
- 10q.it



Promotion

Newsletter

Presence on social networks

(Facebook, You tube)



Promotion
• Press showcase devoted to the initiative also with 

the support of the ItalPlanet media partner. 

site www.italplanet.it:
- banner of the initiative on the site homepage;

- Regular column, entirely devoted to the initiative, in the 
ItalPlanet/News new agency and the presence on the weekly 
newsletter.

èItalia magazine, with 200.000 copies in Italy and a broad:

- Regular column of many pages entirely 

devoted to the initiative;
- publication of more updates in progress;
- publications of more pages in the form of 
advertorials (whole page) and 
news (one-third page).



Promotion

• TV transmissions:

Ospitalità Italiana award gala night

2005 2006 2007 2008



Times

• Operators autocandidacy

• Candidacy evaluation

• Clients voting

• Votes analysis

• Gala night and award of prizes

October 2009 – February
2010

January – February 2010

March – July

August - September

November 2010


